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EXAMINATION REPORT 



International application No. PCT/NL99/00399 



I. Basis of the report 

1 . This report has been drawn on the basis of (substitute sheets which have been furnished to the receiving Office in 
response to an invitation under Article 14 are referred to h this report as 'originally filed 0 and are not annexed to 
the report since they do not contain amendments.): 



Description, pages: 

1-12 
1a 



as originally filed 
as received on 



04/08/2000 with letter of 



03/08/2000 



Claims, No.: 
1-6 



as received on 



04/08/2000 with letter of 



03/08/2000 



Drawings, sheets: 

1/1 as originally filed 

2. The amendments have resulted in the cancellation of: 

□ the description, pages: 

□ the claims, Nos.: 

□ the drawings, sheets: 

3. □ This report has been established as if (some of) the amendments had not been made, since they have been 

considered to go beyond the disclosure as filed (Rule 70.2(c)): 



4. Additional observations, if necessary: 



III. Non-establishment of opinion with regard to novelty, inventive step and industrial applicability 

The questions whether the claimed invention appears to be novel, to involve an inventive step (to be non-obvious), 
or to be industrially applicable have not been examined fn respect of; 

□ the entire international application. 
SI claims Nos. claims 1-6. 
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INTERNATIONAL PRELIMINARY International application No. PCT/NL99/00399 
EXAMINATION REPORT - SEPARATE SHEET 

Concerning Section III: 

The claims do not specify any technical method step but merely relate to pure 
processing of data. This processing can be done either electronically but also 
using paper and pencil, and is therefore considered as a pure mental act within - 
the meaning of Rule 67.1 (iii) PCT. This is independent of the manner by which 
the data have been acquired since the acquisition of the data is not a method step 
recited in any of the claims. Thus, the subject matter of all the claims is 
considered to be subject matter under Article 34 (4) (a) (1) PCT for which no 
International Preliminary Examination is carried out. 
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□ the description, claims or drawings (indicate particular elements belotfi or said claims Nos. are so unclear 
that no meaningful opinion could be formed (specify): 

□ the claims, or sard claims Nos. are so inadequately supported by the description that no meaningful opinion 
could be formed. 

□ no international search report has been established for the said claims Nos. . 
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This International Search Report has been prepared by this International Searching Authority and is transmitted to the applicant 
according to Article 18. A copy is being transmitted to the International Bureau. 

This International Search Report consists of a total of 3 sheets. 

[X] It is also accompanied by a copy of each prior art document cited in this report. 



1 . Basis of the report 

a. 



With regard to the language, the international search was carried out on the basis of the international application in the 
language in which it was filed, unless otherwise indicated under this item. 



□ 



the international search was carried out on the basis of a translation of the international application furnished to this 
Authority (Rule 23.1(b)). 



With regard to any nucleotide and/or amino acid sequence disclosed in the international application, the international search 

was carried out on the basis of the sequence listing : 

| | contained in the international application in written form. 

filed together with the international application in computer readable form. 

furnished subsequently to this Authority in written form. 

furnished subsequently to this Authority in computer readble form. 



2. 
3. 



□ 
□ 
□ 
□ 

□ 



□ 
□ 



the statement that the subsequently furnished written sequence listing does not go beyond the disclosure in the 
international application as filed has been furnished. 

the statement that the information recorded in computer readable form is identical to the written sequence listing has been 
furnished 

Certain claims were found unsearchable (See Box I). 
Unity of invention is lacking (see Box II). 



With regard to the title, 

| | the text is approved as submitted by the applicant. 
fX] the text has been established by this Authority to read as follows: 
PROCESSING OF DATA FROM REACTIONS OF RESPONDENTS TO VISUAL STIMULI 



With regard to the abstract, 

| | the text is approved as submitted by the applicant 

Ethe text has been established, according to Rule 38.2(b), by this Authority as it appears in Box III. The applicant may, 
within one month from the date of mailing of this international search report, submit comments to this Authority. 

The figure of the drawings to be published with the abstract is Figure No. J 



|X] as suggested by the applicant. None of the figures. 

| | because the applicant failed to suggest a figure. 

| | because this figure better characterizes the invention. 
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International application No. 
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The abstract is changed as follows: 

Method for processing and manipulating data and measurement data with a pre- 
determined objective, which data and measurement data have been obtained by 
and further to confrontation of respondents with visual stimuli, wherein: 
predetermined physiological activities and reactions of respondents are 
measured and recorded with the aid of equipment known per se, and/or response 
of respondents to questions posed, relating to the stimuli presented, are recor 
ded. The method is carried out in such a way that the data recorded in step 
al) are then processed automatically by comparison with the geometry and 
positions of all stimulus elements, such that it is established, per respondent 
and per stimulus, on which of the relevant elements thereof the respondents 
have fixed their gaze, that it is then determined individually for all relevant 
elements of all stimuli how many respondents have fixed their gaze on which 
relevant elements and, respectively, how many respondents have formed what 
opinions on these. 
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PROCESSING OF DATA FROM REACTIONS OF RESPONDENTS 

TO VISUAL STIMULI 

The invention relates to a method for processing and manipulating data and 
measurement data obtained by and further to the confrontation of respondents with visual 
5 stimuli, wherein: 

al) predetermined physiological activities and reactions of respondents are measured 
and recorded with the aid of equipment known per se, 

a2) and/or the response of respondents to questions posed, relating to the stimuli pre- 
sented, are recorded. 

10 

Prior art 

Methods for determining performance aspects of stimuli on the basis of measure- 
ment data from confrontations of respondents with stimuli are widely known from the 

1 5 marketing and market research sectors. The aim of the known methods is, for example, to 
make statements with regard to aspects of stimuli by determining how a number of 
respondents react, for example, to advertising images and slogans, film clips, images of 
people, logos and other stimuli presented to them. The many users of the known methods 
adopt numerous variants with regard to the type of measurement data which are 

20 processed, the quantity, the method of processing, the types of results which are obtained 
and with regard to the way in which these results are presented. 

The consequence of this is frequently that the significance of the results obtained in 
accordance with known methods is difficult to determine, that the results are difficult and 
virtually impossible to interpret, complex, leave room for individual and different inter- 

25 pretations, relate to different aspects of stimuli, are not validly comparable with one an- 
other and, partly because of this, in many cases cannot lead to accurate determination and 
evaluation of the performance of stimuli. 

First aim of the invention 

30 

A first aim of the invention is, therefore, to provide a different method for 
processing stimuli data, random sample data and measurement data resulting from con- 
frontation of respondents with stimuli, by means of which said data can be processed in a 
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standardised manner to produce simple, standardised interrelatable results, part results 
and detailed results which can be interpreted by anyone, relating to the most significant 
performance aspects of stimuli, such as commercial stimuli, including advertisements, 
specifically the ability to attract the attention of people, retain attention and establish 
contacts with consumers, as well as relating to the quality thereof. 

Further prior art 

The collection and processing of data in accordance with the known methods is still 
usually carried out verbally, manually or with only a low degree of automation, the vari- 
ous aspects usually being on the basis of "question and answer" and "keeping a tally" of 
results. 

The direct consequences of this are usually, inter alia, relatively long throughput 
times and relatively high costs. After all, if an interviewer is able to conduct and process 
10 interviews per day he or she takes 10 days to carry out research, relating to one or just 
a few advertisements, on a random sample where n = 100 (100 test persons). 

Consequently, 100 interviewers would have to be employed to conduct research 
on, for example, 100 advertisements, with n = 100 and in a period of 10 days, whilst in 
order to obtain the same measurement data and results within one day even the uni- 
maginable and prohibitively expensive number of 1,000 interviewers is needed. 

Instead of human interviewers it is also possible to make use of equipment with 
which predetermined physiological activities and reactions of respondents can be meas- 
ured and recorded. Merely by way of example, consideration can be given to known 
equipment for measuring eye movements and/or movements of the head. 

In addition, both when making use of human interviewers and when using equip- 
ment, there is a risk of inaccuracies, for example as a consequence of human error, and, 
consequently, of a degree of inaccuracy in the results which cannot be estimated. 

The indirect consequences, such as those for companies which base some of their 
decisions, for example marketing decisions, on these results which are partly incorrect, 
inter alia as a result of the said inaccuracy and human errors, are much more difficult to 
compile, but can be very severe, for example because they can have an influence on the 
sales and the market share of the companies concerned and other companies. 
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Further aim of the invention 

A further aim of the invention is, therefore, to provide a different method which 
can be automated, with which massive quantities of measurement data can be processed 
by systems to produce results within a short time, without manual tasks, or even the pos- 
sibility of human intervention. 

Brief description of the invention 

0 The abovementioned aims are achieved with a method of the type described in the 

first paragraph, in that 

bl) first of all those elements of each stimulus which are of importance in connection 

with the abovementioned aim are determined, 
b2) in that the data recorded in step al) are then processed automatically by compari- 
5 son with the geometry and positions of all stimulus elements, such that it is 

established, per respondent and per stimulus, on which of the relevant elements 
thereof the respondents have fixed their gaze, 
b3) in that the data recorded in step a2) are processed automatically in such a way that 
opinions with regard to one or more elements of the stimulus are determined per 
20 respondent and per stimulus, 

M) in that it is then determined individually for all relevant elements of all stimuli how 
many respondents have fixed their gaze on which relevant elements and, respec- 
tively, how many respondents have formed what opinions on these. 
When the method according to the invention is used in this way, interviewers are 
25 superfluous and operators and/or third parties in principle have no opportunity to influ- 
ence the results calculated on the basis of the measurement data 

Respondents can be confronted with stimuli in a wide variety of ways, for example 
by allowing respondents to leaf through a book or periodical, by presenting images on a 
screen, and the like. Any method is possible, assuming that it remains possible to use the 
30 said equipment for determining and recording specific physiological responses and 
activities. 

In particular, but certainly not exclusively, the said equipment can, for example, 
determine and record the positions in a plane on which respondents fix their gaze. By 
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projecting these positions on a relevant stimulus the said comparison can then be carried 
out in step b2). 

During processing of the signals attention is paid in particular to those locations 
within a stimulus on which the centre of the eye has been focused for a longer or shorter 
period. There is said to be a fixed gaze if the centre of the eye has been focused at least 
for a predetermined rrunimum period of time on an area of predetermined dimensions. 
The duration of individual fixed gazes can be measured and expressed in time units 
which relate to a fraction of a second, such as the unit: 1/50 sec. The duration of a fixed 
gaze can thus relate to a few of these units up to a large number of these units. In con- 
nection with the duration of fixed gazes and/or the pattern within these, a distinction can 
be made between ways in which the gaze is fixed. 

The method is such that it is possible from the organisational standpoint to process 
the measurements of the responses of, for example, more than a hundred respondents per 
day to, for example, a few hundred stimuli in at most a few hours to produce simple 
results. 

In its most elementary form, the database that is obtained with the method accord- 
ing to the invention on the one hand contains a definition of all relevant elements of all 
stimuli and also contains, per element and per respondent, data relating to whether or not 
the gaze has been fixed, the way in which the gaze has been fixed, the time for which and 
the points in time at which the gaze has been fixed. 

The value of the database as a source of marketing information increases if data on 
the respondents are also stored. 

It is therefore preferable that a number of personal data are recorded for each 
respondent, which data can be related to the findings from step b4). 

The value of the database as a source of marketing information also increases if yet 
further data on the stimuli are stored. 

It is therefore preferable that a number of stimulus-related data are recorded for all 
stimuli, which data can be related to the findings from step b4). 

As well as determining on which of the relevant elements the respondents have 
fixed their gaze, it is usually also important to know, per respondent and per stimulus, the 
time for which the gaze has been fixed on said elements. 

It is therefore also preferable that step cl) is broken down into two sub-steps: 
cl.l) in which it is determined in the abovementioned manner, per relevant element or 
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per specific group of relevant elements, how many respondents and which respon- 
dents have fixed their gaze thereon, 
cl.2) in which it is determined, per relevant element or per specific group of relevant 
elements, for what period how many respondents and which respondents have 
fixed their gaze thereon. 

Furthermore, it is usually also important to know, per respondent and per stimulus, 
at what points in time and on what elements the gaze has been fixed. 

It is therefore furthermore preferable that step cl) is broken down into two sub- 
steps: 

cl.l) in which it is determined in the abovementioned manner, per relevant element or 
per specific group of relevant elements, how many respondents and which respon- 
dents have fixed their gaze thereon, 

cl.3) in which it is determined, per relevant element or per specific group of relevant 
elements, at what points in time how many respondents and which respondents 
have fixed their gaze thereon. 

Furthermore, it is usually also of importance to know, per respondent and per 
stimulus, the way in which the gaze has been fixed. 

It is therefore furthermore preferable that step cl) is broken down into two sub- 
steps: 

cl.l) in which it is determined in the abovementioned manner, per relevant element or 
per specific group of relevant elements, how many respondents and which respon- 
dents have fixed their gaze thereon, 

cl.4) in which is determined, per relevant element or per specific group of relevant ele- 
ments, the way in which how many respondents and which respondents have fixed 
their gaze thereon. 



Detailed explanation of the invention 

A few important types of physiological measurement data, resulting from confron- 
tation of respondents with visual stimuli, which can be processed using the method relate, 
for example, to eye activity, including movements of the eyes, positions, states, eye posi- 
tions in the eye sockets, directions of view, pupil sizes, blinking frequencies, positions 
and movements of the head, eye-stimulus distance, and also changes in these over time, 
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etc. By coupling to stimuli data, for example by means of a time axis, such measurement 
data contain information on which stimuli, and which elements thereof, are visible to 
respondents at what point in time, for how long and to what degree, which elements 
thereof are actually within the visual range of respondents and, in particular, on which 
stimuli elements the centres of the eyes of respondents are fixed. 

A number of methods, systems and commercially available instruments are known 
and usable for generating the abovementioned measurement data, centrally or in several 
places or locations located some distance apart. 

For example, when advertising is used in marketing activities the effectiveness 
thereof is all important. In this context it is extremely important to find out whether an 
advertising message is capable of attracting the attention of people, of retaining the 
attention, of establishing contacts with people, to what degree these aspects are achieved 
and what the quality thereof is. 

Bill Bernbach once wrote: "Advertising is the art of moving an idea from one per- 
son^ head into the head of another". 

In a more general sense it can be important to find out what the reading pattern is 
when, for example, flicking through publications, newspapers or other printed material. 
Which pages are opened? How long do people spend looking left, right, bottom and top? 
But it is also important to find out how, for example, the handling of packaging, etc. pro- 
gresses while looking at it. 

With the method according to the invention it is possible for the first time for 
results with regard to the performance of stimuli, such as the degree to which an adver- 
tisement is capable of attracting the attention of consumers and, subsequently, of 
establishing contacts with consumers, to be determined and rendered reportable and 
mutually comparable, in highly condensed form, as a result of which interested parties 
are able to gain insights and arrive at evaluations. 

It is also possible for the first time to present accurate results relating to qualitative 
information, resulting from measurements made on a quantitative scale (large scale). 

The ability, using the method according to the invention, to process measurement 
data on, for example, physiological responses from confrontations with large numbers of 
stimuli for large numbers of respondents, to produce simple, standardised results, for 
example per stimulus, per selection of stimuli, for a random sample or for a selection of 
random samples, for example presented in the form of measurement reports providing 
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insight, and to have these results available to interested parties within a few hours, but 
also the ability to make the raw data available together with the processing software in 
order to produce and present measurement reports in accordance with user requirements 
and insights, are in themselves already innovative and break new ground compared with 
5 all existing methods. 

The visual stimuli relate, for example, to printed material, products, illustrations, 
photographs, texts, instructions, instructions for use, etc., in the form of 'pre-test' or 'pre- 
press' or in printed media, including periodicals, newspapers, trade journals, brochures, 
flyers, house-to-house printed matter, DM, books, guides, etc. However, these stimuli 

10 also relate to stimuli such as, for example, TV stimuli, productions, spots and/or packag- 
ing, retail formulae, shape, design, art, designs, equipment, models (for example of cars), 
real and photographic product concepts as well as presentation by, for example, projec- 
tion on screens, including TV screens. 

Parties interested in the results and in the measurement reports are, for example, 

15 advertisers, marketing executives, design, film and TV production, product development, 
media operators, etc. 

The simple and standardised results of the method according to the invention play a 
decisive role in the ability to produce information, the ability to obtain knowledge and 
also the ability to develop insights with regard to the abovementioned matters. It is the 
20 results according to the method which for the first time place advertisers and advertising 
designers, amongst others, in a position to, for example, be able to establish shortcomings 
of stimuli, be able to expose the causes thereof and then be able to rectify the shortcom- 
ings. 

With the method according to the invention, processing of the physiological 
25 measurement data to produce results can be made dependent on data, such as random 
sample data, including, for example, sex, age, other demographic data, social data, 
preferences and interests, but also on the ability of respondents to take in information, 
tempo, reading ability and interest in product categories; but also on stimuli data, includ- 
ing, for example, the media in which advertisements have been placed, publication data, 
30 page numbers, dimensions and use of colour, and also the positions on advertisements 
where the advertising elements, such as the brand, the products, the copy, the headlines, 
etc., are located, for example indicated by means of boxes, polygons, contours and/or 
other shapes, and, furthermore, all other conceivable characteristics of respondents and 
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data relating to stimuli, as well as combinations thereof. 
Description of the figure 

The method is further explained with reference to Figure 1. Figure 1 shows in 
abbreviated form one example of the method on the basis of six stages. 

Example of use of the invention 

Stage 1 shows the 'raw data'. As an example, these are, inter alia, measurement data 
relating to the fixed gaze of respondents in response to stimuli and stimuli elements. The 
volume of these raw data comprises, for example, the measurements from a few hundred 
stimuli and more than a hundred respondents. 

In stage 2 the raw data are ranked according to quantities of data on fixed gazes 
which, for example, always relate to one individual stimulus, such as all positions on one 
advertisement on which the gaze is fixed, for all respondents. 

In stage 3 the data is further ranked per stimulus, for example in respect of the ex- 
tent to which respondents have fixed their gaze on three main advertisement elements 
taken individually: the brand, the pictorial and the copy. 

In stage 4 the numerical number of times the gaze has been fixed on the main ad- 
vertisement elements is determined per stimulus. The (part) results in this stage also 
relate, inter alia, to the time spent by respondents per stimulus and per stimulus element, 
the points in time at which the gaze is fixed and the way in which the gaze is fixed. 

In stage 5 links are established per stimulus using concepts such as "attracting the 
attention of people" and "establishing contacts with people". In this phase a breakdown is 
made according to the combinations of main advertisement elements on which test per- 
sons have fixed their gaze: 

X% of the test persons have fixed their gaze on the brand only. That is to say these 
persons have fixed their gaze on the brand but not on the pictorial or on the copy. 

The advertisement has established contact at Level 1 with X% of the test persons. 
This is the lowest level at which an advertisement can establish contacts with consumers. 

Y% of the test persons have fixed their gaze on the brand and the pictorial, or the 
brand and the copy. 



WO 00/00078 




PCT/NL99/00399 



9 

The advertisement has established contact at Level 2 with Y% of the test persons. - 

Z% of the test persons have fixed their gaze on all three main advertisement ele- 
ments: the brand, the pictorial and the copy. 

The advertisement has established contact at Level 3 with Z% of the test persons. 
This is the highest level at which an advertisement can establish contacts with consumers. 

In stage 6, by way of example, a highly condensed result is calculated: the degree 
to which a stimulus succeeds in attracting the attention of persons, expressed as a single 
percentage. This percentage is the sum of X%, Y% and Z%. 

The result from stage 6 is an overall result: such as the advertisement attention 
score, AtScore, or such as the advertisement retention score, RetentionScore. 

By way of example, it is now indicated, point by point, which aspects, amongst 
others, can be determined and displayed in a standardised manner starting from the raw 
data (input) using the method according to the invention. The aspects indicated here by 
way of example relate to elements of typical printed matter research. 

1 . A diagnosis of the random sample used in the confrontation with stimuli, for 
example partly based on the random sample data, the make-up of the random sample in 
respect of: 

sex, 
age, 

education, 

the demographic variables, 
the social variables, 
interests and areas of interest, 

preferences, for example with regard to brands and products, 

what are the publications read, 

habits, for example smoking and drinking, 

visual, auditive and psychic abilities, 

the ability to take in information, 

the reading ability, 

the ability to understand, 
the tempo, etc. 

2. A diagnosis of, for example, printed media, for example partly based on the stimuli 
data, broken down into: 
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numbers and types of publications, 

the pages that were opened by respondents, 

the degree to which pages were opened, 

the pages which respondents kept open for more than X seconds, 
the time for which pages were kept open, 

the number of pages on which respondents fixed their gaze more than X * 
times, 

the distribution of the locations on pages on which the gaze was fixed, 
the number of times the gaze was fixed, per page, per quarter page, or s 
smaller. 

the time spent on an entire publication, per page, per quarter page, or smaller, 
etc. 

The abovementioned diagnoses broken down separately for: 

advertisement pages, advertisements or advertisement elements, 

editorial pages 

left-hand pages 

right-hand pages 

front and back pages, etc. 
3. The aspects of stimuli such as, for example: 
Descriptive stimuli aspects: 

placing in medium: date, issue, page number, position, 

subject, theme, 

size, 

style, use of colour, etc. 
Stimuli performance aspects: 

the degree to which respondents fix their gaze on all elements of 
advertisements considered to be important by advertisers, 
the degree to which respondents fix their gaze on one, two or three of the 
three main advertisement elements. 

the degree to which stimuli are capable of attracting the attention of people: 
attention level 1 : 
gaze fixed only on the brand, 
attention level 2: 
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gaze fixed on the brand and the pictorial, or on the brand and the copy, 
attention level 3: 

gaze fixed on the brand and the pictorial and the copy, 
general: 

5 gaze fixed on specific elements without which the message can- 

not be taken in. 

the degree to which stimuli are capable of retaining the attention 
of people. 

All results obtained in accordance with the method can be related to similar results 

10 for: 

other stimuli, 

the same stimulus in other media, 
the same stimulus at other times, 
etc. 

15 All results obtained in accordance with the method can also be related to averages 

of similar results for: 

the brand concerned, 

other brands, 

categories, 
20 - media, 

campaigns, 

time periods, 

etc. 

4. The circumstances during the measurement, such as: 
25 - date and time of day, 

the point in time at which the measurement was made, for example 
differentiation of morning, afternoon and evening results, 
the total number of respondents, 

the total number of publications; periodicals and/or newspapers, 
30 - the total number of pages, 

the total number of advertisements, 

the news situation (including current affairs and sport), etc., 
the socio-economic situation, 
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the temperature (indoor and outdoor), 

the degree of atmospheric humidity and atmospheric pressure, etc. 
5. Any conceivable combination of 1, 2, 3 and 4. 

5 6. All other aspects considered worthwhile, for example by posing questions on these, 
such as by means of a multiple choice questionnaire. 

It will be clear that it is not possible to deal with all aspects and that in the above 
the method according to the invention has been explained only on the basis of a few spe- 
cific examples and that numerous modifications and/or additions can be made without 
1 0 going beyond the scope of the inventive concept. 
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Claims 



1 . Method for processing and manipulating data and measurement data with a pre- 
determined objective, which data and measurement data have been obtained by and fvir- 

5 ther to the confrontation of respondents with visual stimuli, wherein: 

al) predetermined physiological activities and reactions of respondents are measured 

and recorded with the aid of equipment known per se, 
a2) and/or the response of respondents to questions posed, relating to the stimuli pre- 
sented, are recorded, 
1 0 characterised in that 

bl) those elements of each stimulus which are relevant in relation to the above- 
mentioned objective are determined, 
b2) that the data recorded in step al) are then processed automatically by comparison 
with the geometry and positions of all stimulus elements, such that it is established, 
15 per respondent and per stimulus, on which of the relevant elements thereof the 

respondents have fixed their gaze, 
b3) that the data recorded in step a2) are processed automatically in such a way that 
opinions with regard to one or more elements of the stimulus are determined per 
respondent and per stimulus, 
20 b4) that it is then determined individually for all relevant elements of all stimuli how 
many respondents have fixed their gaze on which relevant elements and, respec- 
tively, how many respondents have formed what opinions on these. 

2. Method according to Claim 1, characterised in that step b2) is broken down into 
25 two sub-steps: 

b2.1) in which the data recorded in step al) are processed automatically in the above- 
mentioned manner by comparison with all stimulus elements in such a way that it 
is established, per respondent and per stimulus, on which of the relevant elements 
thereof respondents have fixed their gaze, and 
30 b2.2) in which the data recorded in step al) are processed automatically by comparison 
with all stimulus elements in such a way that it is established, per respondent and 
per stimulus, the length of time, within the period in which the confrontation with 
the stimulus took place, for which respondents fixed their gaze on which of the 
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relevant elements. 

3. Method according to Claim 1, characterised in that step b2) is broken down into 
two sub-steps: 

5 b2.1) in which the data recorded in step al) are processed automatically in the above- 
mentioned manner by comparison with all stimulus elements in such a way that it 
is established, per respondent and per stimulus, on which of the relevant elements 
thereof respondents have fixed their gaze, and 
b2.3) in which the data recorded in step al) are processed automatically by comparison 
10 with all stimulus elements in such a way that it is established, per respondent and 

per stimulus, at what point in time or at what points in time, during the period in 
which the confrontation with the stimulus took place, respondents fixed their gaze 
on which of the relevant elements. 

4. Method according to Claim 1, characterised in that step b2) is broken down into 
two sub-steps: 

b2.1) in which the data recorded in step al) are processed automatically in the above- 
mentioned manner by comparison with all stimulus elements in such a way that it 
is established, per respondent and per stimulus, on which of the relevant elements 
thereof respondents have fixed their gaze, and 
b2.4) in which the data recorded in step al) are processed automatically by comparison 
with all stimulus elements in such a way that it is established, per respondent and 
per stimulus, in what way, during the period in which the confrontation with the 
stimulus took place, respondents fixed their gaze on which of the relevant ele- 
ments. 

5. Method according to one of the preceding claims, characterised in that one or 
more and preferably all of the steps b2.1), b2.2), b2.3) and b2.4) are carried out. 

30 6. Method according to one of the preceding claims, characterised in that in a fur- 

ther step 

a3) a number of personal data are recorded for each respondent, which data can be 
related to the findings from step b4). 



15 



20 



25 
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7. Method according to one of the preceding claims, characterised in that in a fur- 
ther step 

a4) a number of stimulus-related data are recorded for each stimulus, which data can be 
related to the findings from step b4). 

8. Method for determining a score on the basis of the results obtained using the 
method according to one of the preceding claims, characterised in that 

cl) it is established, per relevant element or per specific group of relevant elements, 
how many respondents have fixed their gaze on said relevant element or group of 
relevant elements, 

c2) in that the values obtained are then weighted by multiplying by a specific weight- 
ing factor, 

c3) in that the sub-scores obtained in this way are added together and are standardised. 

9. Method for determining a score on the basis of the results obtained using the 
method according to one of the preceding Claims 1 - 7, characterised in that step cl) is 
broken down into two sub-steps: 

cl.l) in which it is determined in the abovementioned manner, per relevant element or 
per specific group of relevant elements, how many respondents have fixed their 
gaze thereon, 

cl.2) in which it is determined, per relevant element or per specific group of relevant 
elements, for what period how many respondents have fixed their gaze thereon. 

10. Method for determining a score on the basis of the results obtained using the 
method according to one of the preceding claims 1-7, characterised in that step cl) is 
broken down into two sub-steps: 

cl.l) in which it is determined in the abovementioned manner, per relevant element or 
per specific group of relevant elements, how many respondents have fixed their 
gaze thereon, 

cl.3) in which it is determined, per relevant element or per specific group of relevant 
elements, at what points in time how many respondents have fixed their gaze 
thereon. 
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11. Method for determining a score on the basis of the results obtained using the 
method according to one of the preceding Claims 1 - 7, characterised in that step cl) is 
broken down into two sub-steps: 

5 c 1.1) in which it is determined in the abovementioned manner, per relevant element or 
per specific group of relevant elements, how many respondents have fixed their 
gaze thereon, 

cl.4) in which is determined, per relevant element or per specific group of relevant ele- 
ments, the way in which how many respondents have fixed their gaze thereon. 

10 

12. Method according to one of the preceding claims, characterised in that one or 
more and preferably all of steps cl . 1 ), cl .2), cl .3) and cl .4) are carried out. 

13. Method according to one of Claims 8, 9, 10 or 1 1 and Claim 5, characterised in 
15 that, on the basis of the data obtained in step a3), a specific selection is made from all 

respondents and in that it is then established which respondents and how many respon- 
dents have formed what opinions on the elements. 

***** 
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1. 

Raw data: 
Samples of all 
respondents to all 
stimuli 



Samples of all 
respondents to a 
single stimulus 



Extent to which 
gaze fixed on 3 
main elements of a 
single stimulus 

4. 

Number of times 
gaze fixed per 
element 



5. 

Scores per element 
or combination of 
elements 



1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 
1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 




brand 



A# 
brand 



1 1 1 

image info 



B# 
image info 



copy 



C# 
copy 




Locations on which 
gaze was fixed for 
all respondents to all 
stimuli 



All locations on an 
advertisement where 
gaze was fixed 



Breakdown 
according to whether 
gaze fixed on brand, 
image info or copy 



Number of times 
gaze fixed per 
element and time 
spent 



Standardisation 
Scores on 

performance aspects 



cat. 1 



cat. 2 



cat. 3 



Total score 



SCORE % 



Weighting factors 

Example: 
-cat.1 

- cat.2 

- cat.3 



X%+Y%+Z% 
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